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KHAS TEXTILE
MILLS PVT. LTD

Khas, a well-known group, com-
menced its operations under the
brand name of KGI (Khas Group of
Industries). KGI has been serving
Pakistan since the year 1969.

Khas Textile Mills (KTM) is one of
the most prestigious company’s of
KGI which manufactures all kinds of
cotton ring-spun yam and
O/E{Open End) Yam.
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MISSION VISION
Khas Group of indusinies has a fundamental ¥has Group of Industies has a prospective
mission 1 constantly stive fowards vision of transiomming the way peopie l a
enhancing clistomer vaiue by defvening perceile quality & inspining confidence,
high-quality producis at the best prices. KG{ safisfaction, trust and loyalty among the
is Synonyvmous with fair businass praciices, community acrass cullures. KGIis based
athics & parformancs, throlgh continuous on its refentass spint & improve harmony & Khas Textile Mills
devaiopment which sets standards in miitual prosparity in #S relation to its (Pvt) Ltel.
indusings Cligntajs. Transfernming lharld
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Mission PAKSEA

- Pakistan Knitwear & Sweater Exporters Association (PAKSEA) isa
leading trade organization on all Pakistan basis to promote and profect
the business interests of knitwear & Sweater experters of the country.

- It provides a forum to knifwear exporters LI:'?‘]"‘?HE-[H]U for expressing
their view pnuﬂ‘ and to bring about desired changes in litigation, rules and
regulations, legal decisions, peficies, committee action and institufional
practices through effective policy advocacy in an ffort to influence pubiic
policy through various forms of persuasive communications by stakehold-
ers,

- It serves 1ty members” collective interest and works in many ways for
their benefit and of the country at large.

- It considers their concerns on problems and issues confronting knitwear
and sweater exports and to devise ways and means for fackling and
resolving the same,

M. Siddigue
Secretary General Head Office _
Tel: D21-34544035 & 30 Office. 1014-16, Park Avenue, PECHS. Email: info01@paksea.com

Cell0320-8364130 Biock-6, Shahrah-e-Eaisal Karachi Web: www.paksea.com
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Expo-2020 Dubai, which began on 15t
Cctober, 2021 and will continue il
Marcn 31, 2022, is taking place under
the banner of ‘Connecting Minds and
Creating the Fulure'

Jan-Mar (2022}
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It's a demonstration of what's
possible if we address global challeng-
s like climate change. conflict and
economic growth using imagination.
It's also continuing the tradition of
having an exhibition of culturs
architecture and the latest technology
from around the world

Expo 2020 Dubai's thice
subthemes of Opportunity, Mobility
and Sustainability inspire visitors to
preserve and protect the planst,
explore new frontiers and build a

etter future for everyone: Opportu-
nity: Unlocking the potential for
individuals and communities fo shape
the future

This is the first world fair to be held in
the Middle East With over 192
countries participating, the world will
witness the power of connections and
how the unigue architecture and
culture can inspire innovation. Also,
for the first ime in World Expo
history, every participating country
has s own pavilion

There are pariner pavilions created
to showcase the future through
innovation and world - class exper-
tise. and organization pavilions for
international organizations to present
their efforts to address global
challenges. There are also special
pavilicns that will fake you an an
immersivie EXpETIENCE, Merging
education, entertainment and
excitement

As you explore the sustainability
district at Expo 2020 Dubal, you'll see
some of the world's most advaneed
techniologies in action and what
countries are doing to champion
sustainability. You will also encournter
real-life solutions to real-world
problems.

Mever in the history of world
expos have so many nations and 5o
many cultures gathered together to
do 50 much good for so many people
Expe 2020 Dubal is an engine of
global innovation that inspires and
acts as a catalyst for creative and
scalable solutions.



Howsver as of 3ist Dec, 2021 more
than 550,000 people have visited the
Pakistan Pavilion, immersing in the
country's beautiful landscapes,
tourism, as well as trade and invest-
ment cpportunities

Around 8,000 guests visited the
pavilicn-on the first day of the event
and the footfall was recorded at
55,000 in the first week of Oclober

Adviser tothe Pime Minister on
Commerce Abdul Razak Dawood said

“The response we received was
overwhelming and the number of
visitors we had up fill now was
beyond our expectations,”

The adviser had thanked all visitors
coming to the pavilion and showing
their interest in Paldstan’s culture, and
appreciating the richness and diversity
it holds."It is & country of great
opportunitiss for tourism and invest-
ment" he said at the fime:

The pavilion recelved visits from
the Pakistani diaspora and many UAE
residents, the majority of the visitors
were from the intemational communi-
t}_.

Located in the heart of Opporiuni-
ty District, Pakistan Pavilion's theme
aims at informing, inspiring, and
igniting more conversations aboutthe
country’s ‘Hidden Treasures”

According to the organisers, "The
pavilicn has been attracting thou-
sands of people from various naticn-
alities dally is promoting the country's
tolerant, indusive and progressive
imdge by featuring the past, present,
and future It also highlights the
beautiful landscapes, tourism, and
rade & investment opportunities.”

In Crecember, the Pakistan Pavilion
launched a new tourism campaign
through an engaging Al (artificial
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intelligence) interactive screen for
interestad visitors to connect with
tour operators in Fakistan to pian their
visits to the country

One of Pakistan's leading visual
artists, ‘Rashid Rang, is the visionary
behind the game-changing design of
the pavillon's fagade that has taken
both the BExpo organizers and visitors
by storm

Rana s5.design draws inspiration
from the diversity that Pakistan has to
offer

“Cur couniry is one of the most
diverse regions on the planet;
geographically, climatically, culturally,
racially, and ethnically and | wanted
thai reflecied.in the design.” he
geioted.

This artistic intarventon fitied
"Unity of All thal Appears’ comprises
24 800 seemingly identical but all, in
fact, unique pieces, fractionally
different from each cther in size and
color but welded together in

CELEBRATING

100.000 VISITGRS

harmaony.

“The transition between seasons
and the unity among characteristic
groups within the-country are the
driving force behind the design,”
Rana sexplained

The construction of the pavilion
and jis internal displays was funded
by a trust, which was formed to raise
ihe required finances through private
donaficns

The exterior is the first point-of
contact and Rana 5 design has truly
succeeded fn drawing in the crowd
wha leave the pavilion mesmerized
after an engaging, multi-sensory inner
joumney, principally curated by
MNoorjehan Bilgrami, a noted
mult-disciplinary artist, curator and
educalionist best known for her
tireless work in reviving traditional
craftsof Pakistan

The Dubai Expo 2020 kicked off on
Detober 1| — 2 vear late due to the
Covid-19 pandemic — and will run
until March 31, 2022,

lan-Mar (2022)



FROM TRADE RESILIENCE
TO SUSTAINABILITY

Statistics of trade, exports and imports, as well as manufacturing activities
in Pakistan speak volumes about the revival of national economy at a time
when the pandemic was raging throughout the world.

Although Covid-19 cases in Pakistan
have really slowed down since the last
quarier of 2021, the measures
undertaken by various government
agendes to revive the economy

payments orisis, largely driven by the
imbalances between exporis and
imporis in FY19. However, currently
the rising frade deficit has yet fo be
refiected in the current account

Total liquid foreign exchange
reserves reporied on July 2, 2021
were at $§24.4 billion. Met reserves
with the SEP were up by $300 million
between June 25, 2021 and July 2,

post-lockdown in March 2020 ensure
that the economy i5 able to cope with
the challenges. Paldstan experienced a
revival in its trade figures in FY21.
Bxporis, at $253 hillion in FY21, were
18.1% higher and imporis, at $56.3
billion, were 26 4% higher than the
values reported for FY20.

Exports in June 2021 touched $2.7
bilkon, a 61.1% incease from the
value reporied for May 2021, This
neutralized the adverse impact of the
challenges due to imited achvity in
May 2021.

The trade defict, at $31.1 billion,
was 34.1% higher than the value
reported for the previous fiscal year.
Although the pandemic helped in
curtailing the trade deficit to $23.2
biflion in FY20, the higher growth rate
of imporis relative to exporis has
mcreased it back to the level reporied

balance: The current account balance,
reported by the State Bank of Pakistan
(5BP), had been in surplus for the first
three quarters of FY21_ This was
primarily powered by the sharp
increase in remittances, which in 2020
were $3.7 billion more than those
reported for 2015.

Rurthermore, the deficit in the
balance of goods, services and
primary income, as reported by the
SBP was $4.4 billion lower in 2020
relative to 2019

2021_ In essence, the rising frade
deficit is not currently translating into
a current account defigt The sk of a
balance of payments crisis to the
extent seen in 2018-19 is relatively
lower.

However, the challenge continues
for the policymakers as they negoliate
with the Intemational Monetary Fund
{IMF) for the provision of much-need-
ed financing faciliies in exchange for
the likely unfavorable economic
reforms and tougher fiscal manage-
ment

Pakistan's Trade Overview
July-June FY'21 Vs July-June FY"20

I T P

Import Value (‘000 USS) 56,405,054 44 552 806

at the end of FY19.
Pakistan was facing a balance of

Trade Balance ("000 US

-31.100.613

Export Value (000 UISS) 25304441 21,393,689 1828



Total Imports 56, 405 D54 £4 557805 2650

Petraleum Group 11,357 852 2004 10471 547 2337 909 PAKISTAN'S

Machinery Group 10,144 835 179 8787153 1973 1545 IMPORT

- - CATEGORIES

Agricubtural & Other Chamical Groap | 9293724 16.49 73531685 1651 86

Food Group 347 567 1480 5471939 1217 5381 SR Pl Prbied
July-Tooe 70-21

Metzl Group A 896,007 868 A 057556 a1 060 Compared Againat the
Period July-Juns

Textilie Group 3866 055 H85 2579447 568 5284 gy

Transport Groop 1987 563 530 1545938 347 4335

Miscallarieois Goods 1218081 216 809798 182 5051

Al Cthier liems 428537 150 3634338 816 1754

Tatal Exports 25,304 441 21393 650 18.28
Temtite Group 15,400,142 6085 12526537 SRES 2204
Food Group 4303500 17.18 £361 180 20039 074
Miscellanaous Goods 3 466,063 1270 3036007 1419 uwy
Chamical & Phasm. Products 1148943 FLT] 1008 407 AN -1
Leather Goods 724734 185 A58 0Ez 308 13
Sports Goods I gat 110 262368 123 584
Engineering Goods 116,034 Q80 172 651 081 3081
Petrodeum Group & Coal 182303 a7z 7375 128 338
Footwaar 131880 652 125,039 [ A72
AllCither Items 1862033 736 1106740 559 5553

(000 1155) i (000 LISS)

Total Exports I5304.441 21,393,669 1828
Textile Group 15,400,143 BB 12526537 5A55 254
Knitwear 3816156 173365 THDOZ} 1508 2794363 106,007 THOOF| 13.06 61T I65T
Readymade Garments 3032800 37418 THDOZ | 1199 2532046 48 5E8 THDOZ | 1183 228 1B HF
Bedwear 2771 782 460143 MT 1395 2150833 405,184 MT 1205 13.56 2BET
Catton Cloth 1,921 001 97 145 THSOM 7.59 1.BZ9.901 2365874 isom| BS5 53,06 458

Cotton Yam 101699 350, 0590 MT 407 84901 413553 MY 45D H 45 136

Towels 37,536 212,163 MT 37 711,265 172,905 MT 337 7 3181
Made-up Artickas 755,150 - 299 350,507 - 276 - 2508
Oiher Textile Materials 637,495 . 250 456,459 - 213 - IREE
Art, Silk & Synthetic Textile 370421 1435 995 THSOM 1.46 F14772 455 006 THSOM| 147 5796 1768
Tents, Canvas & Tarpufins 110387 4220 MT 044 ca 477 37 T8 MT DAE 655 1210
Yam Other than Cotton 33,369 14,454 MT [IRES a3 10,365 MT 01z 3045 2962
Raw Cotton and S MT 0.00 12,003 12776 MT oo 8535 g5.37
Cotton Carded or Comibsad &5 S0 MT 000 &3 65 MT .00 2424 337

EXPORT OF TEXTILE GROUP
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Trade Relations

Fakistan has a long and strong
relationship with China. The
lehg-standing ties between the twe
countries have been mutually benefi-
cial_ A close identily of views and
mutual interests remain the
center-point of bilateral ties: Since the
1962 Sino-Indian War, Pakistan has
supported China oh most issues of
importance to the latier, espedially
those related to Talwan, Xinjiang, and
Tibet and other sensitive issues such
as human rights.

The Chinese |eadership has
acknowledged Pakisian's steadfast
support on key issues. Pakistan helped
China in reestablishing formal ties
with the West, where they helped
make possible the 1972 Nixon visit 1o
China. Pakistan has collaborated with
China in extensive military and
cconomic-projects, seeing both as
counterweights io an Indian-Western
alliance. Pakistan has also served asa
conduit for China's influence in the
Muslim worla.

China also has a consistent record
of supporting Pakistan in regional
issues. Pakistan's military depends
heavily on Chinese armaments, and
jeint projects of both econemic and
militaristic importance are ongging.
China has supplied Blueprints to
support Pakistan's nuciear program.

Pakistan and China have enjoyed

lan-Mar (2022)

close and friendly relations since the
establishment of diplomatic relations
ort May 21, 1951. Over the years, the
relationship has blessomed into an
"All-Weather Strategic Cooperative
Partrership", with the CPEC atils
core. Pakistan considers China as ene
of its closest friends and partners and
China considers Pakistan as its "lron
Brother".

The China-Pak economic and trade
relations emerges to davelop close
ties through thick and thin in the
South Asian region. The nature of
trade agr=ement between the two
nations always sources of creabing
trading opportunities like reducing
tanff, amending impart-export quotas
and removing barriers.

closely an the shared objectives of
miutual interests, the countries
operate a vanety of offices and
supporting ihe interests of each other
at different levels:

The importance of trade relation
and strong foreizn paolicy: got signifi-
cant at the time of independence of
Pakistan on 14 August 1247 Pakistan
was the first country from the South

Such agreements attract invest-
ments to support the econemy of
nations: Trade agreemeants have
leng-lasting impacts on strengthening
the economic condition of nations.

Engaging

nations to ~ Pak-China Trade (Value: US 5 Million)
achieve the
martually
agreed
objectives
always
explore
new
opportuni-
ties. To
work




Asia region and third in the world that
recognized the independence of
China in 1950, This endorsement
substantiated benefits for both
neighboring countries: Initiating
mutual agreements of strategic and
economic cooperation were the
priarity of both soversign states. In
1831, a diplomatic relationship was
established between the two states

Pakjstan and China enjoy exem-
plary friendly tiss, which have not
only sustained changes of govem-
ments and the ups and dawns in the
regional and global situation but have
been expanding and becoming sven
stronger. tis in the interest of both
the countries to keep an eye on the
new and emerging regional and
global scenarios and come up with
appropriate strategies to mest the
challenges.

The everlasting friendship cultivat-
=d with fertile bindings in economic
and trade relations. Scon, countries
engaged in strategic cooperation and
signed muiltiple agreements at the
regional level. They maintained
institutional arrangements to increase
mutual frade and signed agreements
like Most Favored Nation (MFEN) and
agreed on parcel service in 1959.

Several trade-related delegations
were exchanged. Realizing the fragile
econcmic situation of Pakistan, China
extended cooperation that brought
stability and provided imimense
developmental epportunities to
Pakistan. China investiments helped
Pakistan to strengthen its defense
capacity against india in the region.

O the other hand, the US always
tries to influence Pakistan to maintain
distance from China which is-a hard
challenge for Pakistan. Pakisian never
compromised on the hilateral relation-
ship with China

China Is Pakistan's largest trading
pariner and a major investor, especial-
ly in the infrastructure and energy
sector. During 2019-20, bilateral trade
between the two countries was US
£11 billion,

Pakistan and China created 73,000
jobs for the locals, serving as a focal
point for China and Pakistan to drive
practical cooperation. There s a

Export of Textile and Other Products
from Pakistan to China (Value: US 5000)
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‘Spurce: Trade Development Authority of Pakistan

manifold increase in several Chinese
companies working in Pakistan.
Currently, around 10,000 Chinese
workers are engaged In various
projects, undertaken in Pakistan.

Economic Corridor (CPEC), the
bilateral relationship has been elevat-
ed to a higher level. Itis important to
note that both countries are giving
much importance to their mutual
relations in their forsign policy
Pakistan supported the Chinese point
of view on one-China policy, Tibet
and Taiwan issues. China always gives
defense and economic assistance to
Pakistan

China and Palistan are situated in
an area that has great geographical
importance and hosts almost half of
the worlds population. Along with
human resources, the area is also rich
in natural material resources. This
speaks volumes about the importance
of stability In the region and of
amjcable relations between the

o

countries situated here. The growth in
the economic ties started with the
signing of the free trade agreement
between the two countries.

The govermnment of Pakistan plans

1o develop nine special economic

zones across the country under the
CPEC to promote its industrialization.
Pakistan also pins high hope on the
CPEC and Gwadar port, In particular,

1o transform itsslf into a regional

trade hub.

Sources/Re ferences:

- State Bawk of Paistan

- Trade Developrient Autherity of Pakisian
- Fakittan Bursan of Stastics

- Fakirtan Social Sciencer Review (PSSR

)
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Khewra Mines: A salt wonder for tourists
- The 8th Wonder of the World

A Sneak Peek into the
Khewra Salt Mine

YES1! You read it correctly, Khewra
Salt Mines are one of the 8th Won-
ders of the World. The magnificent
views waiting Inside the Khewra sait
mines are enough to atiract visitors
over and over azain

Thers is a single gauge electric
train which tours the visitors inside
the Khewra mine. The train is old but
works fine. The salt mine has a
number of saltwaier pools that give
off beautiful colors when projected
with light. The view Is jaw-dropping.

Thers is:a funnel inside-the salt
minewhich is named the crysial
valley. It has pink salt crystals in the
roof and walls and they shine when
lightfalls upen them:

A Quick Glance at History

The Khewra Salt Mine (or Mayo Salt
Mine) is in Khewra; north of Pind
Eadan Khan, an acminisirative
subdivision of Jhelum District, Punjab
Region, Pakistan: The mine isin the
Salt Range, Fofohar platzau, which
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rizss fromi the Indo-Gangetic Plain,
and iz the second largest in the world.

The ming is famous for it5 produc-
tion of pink Khewra sali, often
marketed as Himalayan salt. and s a
major tourist attraction

Its history dates back to its discov-
ery by Alexander's froops in 320 BE
infact the mine was discovered
however, ot by Alexander, nor by his
allies. but by his army's horses, when
they were found licking the stones

Alling horses of his army also
recovered after licking the rock salt
stones. During the Mughal cra
salt was fraded in various markets
as far away as Central Asia

e
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Cn the downfall of the Mughal
empire, the mine was akenover by
Sikhs. Han Singh Malwa, the Sikh
Commander-in-Chief. shared the
management of the Salt Range with
Gulab Singh, the Raja of Jammu. The
former conirolled -the Warcha mins
while-the latier held Khewra

The salt-guamied during Sikh rule
was both-saten and used as a source
of revenue. The main tunnel at

ground level was developed by Dr H
Warth, a mining enginger, in 1872
during British rule.

After India-Pakdstan war in 1265
the WPIDC took over the administra-
tion of salt mines and in 1974, the
Pakistan Mineral Developrment
Corparation took over the ming;
which still remains the largest source
of salt in the country, producing mere
than 350,000 tons per annum of
about 28% pure halite. Estimates of
ihe reserves-of salt in the mine vary
from 22 mn tens to 800 mn fons.



Facts about The Salt Mine

Salt range geology s a very vast
subject According to the figures, the
Pink rock salt extracted from Khewra
salt mire contains 98% halite and Is
said to be as old as pre-Cambrian
times. The salt mine contains approxi-
mately 82 millian metric tons of
Himalayan rock salt out of which 0.35
miilion tons is extracted each ysar

The salt mine has a total of 12
levels where extraction takes place
out of which & are below the surface
The tunnsl in Khewra salt ming alone
is 40 km deep. There is however a
small area specially designed for the
tourists developed in 1914,

Dne of the most interesting things
about the Knewra salt mineis ftis
home to a 6-bed hospital for people
suffering from Asthma. People can
spend B8-10 hours a day in the hospital
while 10-day stay there. This hospital
is located atlevel 5.

There are 25-30 sait processing
units near the salt mines. Usually,

people who have
areas of salt mines
leased own these
units: The pink
Himalayan rock
salt which Is
hand-mined is
processed and
sorted here.

Around 70
percent of the rock
salt extracted goes
to industrial uss
The remaining 30
percent qualifies as
edible.

Himalayan rock salt crystals come
i different colars ranging from best
to subtle hues of orange to transpar-
ent. Pink rock salt is the one that
makes it to the list of premium natural
rack salt and fefches the highest price.

The temperature in Khewrd salt

ines remains constant at 15 degrees

Celsius round the vear

Tourists- an Incredible

The mines are not only visited by
locals but also by intemational
tourists; bloggers and vioggers.
Amoeng the tourists, a large number of
them are students from different
schools; colleges and universities who
enjoy visiting the site as well as see
the mines firsthand after reading
about them in books.

Walking inside the mings the
visitors come across marvels such as a
maosque, a madel of Minar-s-Pakistan,
4 dispensary, Chaghi mountain and
some other colorful bulldings all made
up of salt bricks. The monuments
glow with lights inside them.

The dazzling Sheesh Mahal, or the
palace of mirrors, is another attraction
in the mines with walls made of
transparent salt and water ponds
luminated with colourful bulbs: The
luminated pondsand chambers have
been connected with bridges made of
salt.

- The route via GT (grand trunk) road
is slower but scenic

- The other route through Motorway
M2 is safer and faster

11

Renouned TV presenter and travel blogger
Alex Ouithwatte said d ffera visit o the mines.

“Foe me the mines were an incredible
experience: I iever sden fuch beautiful
soruments mrade just from saltbe fore, Wie
gel Himalayan rock saltin the UK, 080 go
arnd st where i ¢ pgde wacsomuch fiotand
I think this iv particularly true for inferna-

Khewra Salt Mine
Development

Ower the years a lot has been devel-
oped inside the Khewra salt mine to
attract tourists visiting the site. There
are replicas of Badshahi Masjid, The
Great Wall of China, 'a model of Mall
road of Lahore and Minar-e-Pakistan.
These replicated monuments are lit
which gives out a beautiful warm
glow. The salt mine s home toa
75-meter tall assembly hall chamber
with proper stairs that lead up the
wall. ttalso has a 25-meter bridge

called Pul-E-Saraat

There are naturally occurring
beautiful salt crystal formations. These
are the results of stalactites and
stalagmites Justin case you feel tired
after a walk through the Khewra salts
mine, you can take a rest at the
restaurant and buy a rock saft lamp
from the souvenir shop:

Last but not least, the khewra salt
mine owns a runming post-office of s
owl. This post effice i5 used by the
waorkers working inside the mine.

There are currently 400 plus
workers working inside the Knewra

Jam-Mar (2022)



ROLE OF“FRANSPORTATION
IN PAKISTANS ECONOMY

Transport and logistics s the back-
bone of Pakistan's transposi sysiem
The 2,574 km long Mational Highway
and Motorway nefwork, which is 3.65
percent of the total road network,
carnes 80 percent of Pakistan's tofal
traffic. Cwer the past ten years, road
traffic, both passenger and freight,
has grown significantly faster than the
national economy. Currently, i is
accounting for @1 percent of national
passenger traffic and 96 percent of
freight

Port traffic in Pakistan growsat g
percent annually in recent years. Two
major poaris. Porl Karachi and Fort
Ciasim, handie 95 percent of all
intermaticnal trade. Port Gwadar,
which was inaugurated in March
2007 and 5 being operated by
Singapore Port Authority, Is aiming to
develop into a central energy portin
the region. 14 dry poris cater to high
value extemnal frade:

Fakistan Railways (PR) has a broad
gauge systeny (with a small network
of meter gauge In the South East}

The network consists of the main
Morth — South corridor, connecting
the Karachi ports to the primary
production and population ceniers in
Pakistan. The track 5 in good condi-
tion with an axle-load of 23 tons and
maximum permitted speeds of
100/110 kph.

Thers are 36 operational airports
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Karachi is Pakisian's main airport but
significant leveals of both domestic and
intermational cargo are also handled at
Islamabad and Lahare.

Pakistan Intemational Alrdines
{Fla}, the major public sector airline,
though facing the competition from a
few private airlines. carmies approxi-
mately 70 percent of domestic
passengers and almost all domestic
freight traffic

In Pakistan this sector (13% of
GDP) suffers from severe challenges
of underdevelopment and lack of
modetnity and vision. While Railways
camy only 8% of freight and ssctor is
over-reliant on roads yet road density
is only 33% as compared to 133% in
Indizand 150% i Srilanka.

o

Transport and logistics play a
pivotal role in the economic develop-
ment of Pakisian because physical and
human capital rely on the services
provided by this sector. Logstics is
iruly the backbone of a nation's
supply chain network and maintains
refationship bebween inbound and
ouibound transportation

& high-density transportation
system with-a well-connected
network is thus associated with high
levels of economic development

The logistic industry, worldwide,
contributes around 54 3 trillion, or
8-10% to the global GDP creates
thousands of new |ohs every year and
I5 essential to improving export
competitivensss of any country
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Well-developed * Logistics Industry”
delivers important macro benefits to
the economy by creating employ-
ment, increasing national income and
drivinig foreign investment inflows.
Nations that come in the top 20
performers on the Logistics Perfor-
mance Index {discussed later} — are
also among the ten highest perform-
ing economies of the world.

By contrast, Pakistan stood at 122
out of 1680 countries on the LPI in
2018. A strong logistics industry is
essential to strengthening exports by
removing supply chain inefficiencies
in bringing raw materials, products
and finished goods to market

Coming to Pakistan, according to
the government estimates the official
logistics sector a5 of December 2018,
was valued at 334 billior and
provides over 3m jobs. But a signifi-
cant part of Pakistan's logistic sector
miay be part of its informal economy
that is not very well studied.

Transportation is used twice in'the
system once for the supply of raw
materals for the production and

manufacturing process and secondly
to supply the finished goods to the
consumers. Most important is decision
making in selection of mode of
transportation. Cptimization use of
roads or sea routes can decrease
transit time and shipping cost

On the contrary, if the transport
system Is not working ata
desirable rate then job
opportunities will be tost and
less income will be gencrated
and masses will be compeslled to
survive with lower quality of life
and poorer standard of living

In-short, the transport sector
carries significant social and
enviranmental burden, and
has direct, indirect and induced
economic impacts.

According to the \ision 2025 of
the Ministry of Planning &

Development of Pakistan, there "“.;LL

should be an efficient and
integrated transportation

and logistics system that

will facilitate the development
of a-competifive economy.

R

Ta pravide the highest q‘d’&h!% level ofuse
customers dnd global par tnersywhile m

(B AP I

It sees the establishment of industrial
parks and developing Special
Economic Zones as an important part
to strengthening the transportation
network and logistics infrastructurs
along the China—Pakistan Economic
Corridor {CPEC).
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ices, cost efficiency and productivity to our
aining and building long lasting relationships.

Paramount freight will gontinuously strive for improvements and industry perfection, where

"HRGENT isour ‘NORMAL".
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Textile Industry of Pakistan
at a Glance

At the time of independence, Pakistan
inherited only 34 Industrial units out
of 221 industrial units in the subcont-
nent They were cotton textile,
cigareties, sugar, rice husking, cotton
ginning and flour milling industries;
and together they contributed only

7% of GDP and employed a liitle over

26,000 employees

Today the economy of Pakistan is
22nd largest economy in terms of
Purchasing Power Parity. Over the
years Pakistan’s Industries flourished
Frony producing anly 7% of GDP are
now confributing to 64% of GDF
Major industries include Cotton
texdile industry, agriculture, automo-
tive. cement, steel, tobacco, chemi-
cals, machinery and food processing

Cotton textile production and
appars| manufacturing are Pakistan's
targest industries, accounting for
about 85% of the merchandise
exports and almost 45% of the
emploved labor force. Cotton and
cotton-based products account for
5% of export eamings of Pakistan
By 2010 the spinning capacity
increased to 15 million spindles and

Exports of Textiles during Jul-Nov
19-20 totaled 56,044 536 (Provision-
al).as against US 55,783,117 during
the cotresponding period of last year
showing an Increase of 4.88 %
rating the textile industry as the top
exporter industry for the year 2020

Cotton i5 the largest segment of
textile production. Cther fibers
produced include synthetic fibet
fitament yarn, art silk, wool, and juie.

Cotton spinning is perhaps the
mast impaortant segment in the
Pakistan textile Industry with more
than 521 units installed and opera-
tional

A huge focus of the textile
industry is on skill development ard
training programs. Institutes such as
TIR PRGTII, SMARTI, PHMA Institute
of knitwear and technology, PIFD
PHMA Institute of knibwear and

technology, PIFD and many more play

a vital role in promioting such skills
and as well as providing skill labour to
the Textile Industny

ATISTICS

The Rise of Pakistan Textile
Exports 2021

The exports of textile and dothing
posted growthof 26.55 per centin
the first four months of this year to
56.02 billion compared to §4.75bn
over the year

The growth momentum in textile
and clothing export is steady on the
back of rising demand from the glebal
market as well 45 massive deprecia-
tion of the rupee as exporis posted
growth of over 24 24pc in October
frony a year ago

The Ministry of Commerce
estimates that the easing of lockdown
in Morth America and Eurcpean
countries — top markeis for Pakistani
textile goods — will help boost the
exports: The demand for textiles
collapsed during the first wave of the
Covid-18 pandemic, but eventually
recovered in the outgoing fiscal yaar

In the budget 2021-22, the
government had drastically reduced

PAKISTAN COMMODITIES EXPORT COMPARISON — MENS
GARMENTS & HOME TEXTILES TOP OF THE LIST.

Values 5 Million

textile exports hit US 5155 billion Comparison of Exports of Selected Commadities during July-October 2020-21

Pakistan is the &th largest exporier

Change in

of textile commeoedities in-Asia. Textile 201 2020 s % Change
sector contributes 8.5% to the GDP . .
T T o ; Men's Garments 1,584 1. 383 3%
of Pakisian. Pakistan is the 4th largest -
™ T ; Home Textiles 1,575 1,754 281 7%
producer of cotton with the third S
L 2 - a . ttan 745 B2 123 2%
largest spinning capacity in Asia after _ i -
China and India and contributes 5% i L 22 i i
to the global spinning capacity. At £t 3 2l e I35
F.regentl there are | 221 gLnnIHE Jmeys&iardrgans 330 206 123 B0
units; 442 spinning units, 124 large Womenls Camments 7 T s 2%
spinning units and 425 small uni iwymkthetx fatuic =L a7 . 7%

which produce textile
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duty and taxes on imports of several hundred raw
materials to bring down the input cost of exportable
products. Liguidity issues were also resolved to alarge
extent by timely releasing refunds as well as payment of
cash subsidies

With a delay of more than bwao years, the govern-
ment has recently announced the Strategic Trade Policy
Framework for the non-textile sector However, the
textile and dlothing sector specific policy is stll awaited

The PBS data showed ready-made garments exports
jumped by 22 34pc In value and in guantity by 20.50pc
during July-Oct FY22, while those of imitwear edged up
35.45pc invalue, but dipped 13.11pt In‘guantity,
bedwear posted positive growth of 21.30pc in valus
and 23 53pc in guantity

Towel exporis were up by 14.17pc in value and
7.75pc in quantity, whereas these of cotton cloth rose
by 18.54pc in value and dipped by 76.83pc in quantity

Among primary commaodibes, cotlon yam exports
surged by 71.39pc. while yam other than cotion by
114pc. The export of made-up articles — excluding
towels — rose by 11.55pc; and fents, canvas and
tarpaulin dipped by a massive 23.98pc during the
manths under review The expost of raw cotton declined
by 100pc during the months under review

The import of textile machinery increased by 1100c
in fuly=Oct FY22 — a sign that sxpansion or modemiza-
tion projects wers taken up by the textile industry
guring the months

To bridge the shortfall in the domestic sector, the
industry imported 232,691 tonnes of raw cotion in
July-Cret FY22 against 183,216 tonnes last year, an
increase of 28.64pc. Similarly, the import of synthetic
fibre posted a slight decline of 1.05pc as industry
imported 162.337 tonnes this year as against 171,140
fonnes. The import of synthetic and artificial silk yam
stgod at 132,610 tonnes this year as against 128,526
fonnes last year, a rise of 2.94pc

The impoert of wom clothing recorded a growth of
189pc to 340,352 tonnes this year as against 117,725
fonnes lastyear

The overall country’s expaorts posted a growth of
over 24.894pe year-an-year to $2 46bn in July-Oct Fy22
compared to $7.575n in the corresponding period last
year

During Jul-Oct 2021, Pakisian's exports increased by
24 7% 1o 59 44 billisn as compared to §7.57 billion in
the same period last year, an increase of about §2
billion. Seme of the products contributing to this
intrease in exporis are Readymade Garmenls, Home
Textiles, Cotton Fabric, Rice, Cofton yam, Jersgys &
Cardigans & Synthetic Fabrics. The exporks of Services
during Jul-S2p (Q1) 2021 grew by 23.2% to §1.572
billion as compared 1o $1.276 billion during ©1 of last
Fy Of this, IT exporis grew by 42% to $635 million
from last year's 5445 millicn.
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From our earlydays we ve

. been providing reliable
services to our elientele. Our
enterprise and the skill of our
technicians have enabled us
to win the respect of
imporfant companies all over

the World.

OUR SERVICES

SALE DFUSED TEXTILE
MACHINERY DF ALL TYPES
AMD MAKES

SALE OF ACCESSORIES,
SPARE PARTS AND
LABORATORY EQUIRMENT

ASSEMBLIMG AMD
DISMANTLIMNG OF
TEXTILE MACHINERY

wwwshirfex.com

LIZT=2 Muaiec SAURER. TrirvzscHier

Motieo Bertozzali
[Mnager Selval

Via Gorbakdi 48, 25040,
Forotico [BS) Hi=ly
sfefonadfisfictox it




= ELLO TEXTILE is the
first digital B28
platform that was
sstablished In 2019 for
‘the Textile industry in
Pakistan whith fenids to offer business
mﬂt_fhuﬁsﬂnnugh Its services. The
ﬁ:in'a hm;:le ‘which is to connect

" and across the taxtile
umdﬁ hnd bind them 't{:g,ethﬂr hased
ﬂn ﬁ'&ﬂa values to create lasting and

able rf:iahcarﬁhlps

Dlgﬂlzaﬂuﬁ is changing the way
businesses are connecting 56 HELLO
TEXTILE was introduced as a technol-
ogy-equipped platform that does this
for the textile industry.

All the textile professionals around
the globe, mill owners, weavers &
knitters. importers & sxparters;
traders & agents, wholesalers &
retailers, brand owners, freight
forwarders & logistic partners. Job
seckers & employers & many more
being connected among each other
and vice versa. Moreover the most
important feature. the
is available in the App where the user
can find any textile related items,
buyers & sellers from loealand
worldwide market by just using the
Keywaord field option.

_ This App brings Textile market on
fingertips where the users can sale &
purchase all kinds of Textile materials
from raw materials to finished goods
atthe best price. Itis useful for
ﬁﬂﬁﬁlﬂh wha does Textile
ness of sell and buy Textile

lan-Mar (2022)

ds of buyers and seliers within

option

products like Fber, Cotton, Yarn,
Textile Machinery, Fabrics, Garments,

Dyes, Chemicals and many other

Textile related products.

HELLC TEXTILE is the fastest
growing textile network in Pakistan, a
has also been intro-

duced for the textile professionals

which has all infermation and updai-
ed facis regarding Pakistan's trade,
economy, Import & export and the
Global textile market. This is the only
platform where the user will find only
textile oriented inguiriss. Over the
years HELLO TEXTILE s growth in
regisierad bsers surpassed by 150%
and the daily sign ups increased by

B0% in 2021, HELLO TEXTILE have

always beep adding new features in
the App and updating it on the
Playstores on a regular basis just to
keep the users glued to the App and
provide the best services

OUR MISSION

HELLO TEXTILE missfon is 1o make

it easy to de textile business
anywhere. We enable businesses to
transform the way they market. sell
and operate:and improve their
efficiencies. In this era of Digitization
& Globalization, we emphasis our
custemer s satisfaction through
professional services by providing
them a digital platform to find buyers
and sellers under one roof, |ocally and
globally. We aim to-achieve our goals
through active participation and
continuous imprevement of our
quality system.
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BEST APP

EVER!

UP TO 13N+DOWNLDADS
RATING :4.8/5

X




APP FEATURES

* Buy & Sale from textile raw materials to finished goods within a

* Search and chat with verified buyers and sellers from Pakistan
and across the globe.

* Post all your business inguires in respective Textile groups.

* Read Updated Textile news.

* Advertise your Business/Company TEXTILE
* \iew Live FOREX & Commodities rates & MANY MORE

WHO CAN BE A PART OF
HELLO TEXTILE?

== Mill Owners

-=> Brand owners

-> Mill Agents

-= |mporiers/Exporters

-> Spinners and agents

-> Traders

-= Weavers/Knitters

-> Wholesalers

-> Embroidery Houses and agents
-=> Others

-

= i A
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We Specialize and Consult in
Industrial Land:

Main Areas:
S.I.T.E Industrial Area 1&2

- Nooriabad Industrial Area
Fort Qasim

THE

-

=

HSved Awar Hugeain

[ 0300-8281430/ (021) 3538 §218-9
B ayazrealectate Thotmail com

§ (reslecturemart

L I -

i

‘._.

al B

North Karachi Industrial Area
- Korangi Industrial Area Feder Industrial Area

Surroundings ot Super Highway

Real Estate Mart, founded in 2000, are providing our excellent services of Real
FUTURE  estate consuttation in Karachi. We make decisions and act in the best interests of our

IS NOW clients, even in the face of personal or professional adversity.

@ 45-C/4 Jami Commereizl
Street 11, VH- A Fhiase 7
Phzate 7 Commereial Ares

Defencs Housing Authority; Karachi.




FOR THE LOVE OF

DEN | M
FABRIC

INSPIRE WITH @MaZING FABRICS

OUR ADVANTAGE

Guangdong Zhonghui Textile Holdings Co,, Ltd. 15 @ modernized
textile enterprise which principally engage in the development,
manufacture and sales of denim and knitted fabrics. In the future,
we will take brand- service as our direction, take brand- develop-
mient as our own duty, catch on the innovative operation mode of
the Internet, " Root in Domestic Textile, Extend 1o Worldwids
Silk Road’, open up the industrial chain to achieve the combina-
tion of industry and finance, become a top-ranking enterprise

with social responsibility.

OVERVIEW
OFTHE

The capacity of denim fabric is more than 60 million
meters, and the annual output of knitted fabric is more
than 50000 tons.

www.ahoneghut.com
[l

Sendy Li (Export Sales)

Head office: 12-16, Floor 23th, REF International Financial
Center, Qiandeng Lake, Foshan City, China.

Cell: 86 137 6070 4031/ +R6 0757 8123 1083

Whatsapp: +86 137 6070 4031

Email: zh012@fs—zhonghui.com
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After Advertising i §

“Good Advertising makes the company looks smart. Great Advertising makes
the customer feels smart. ”

APP

(Joe Chernov)

Advertise With (s

- 10,000 + Pakistani users & 5000 + others
- Viewership of AD by verified Buyers &

sallers

- Worldwide Marketplace for Textile

business.

Contact details

Hello Textile

Marketing Department:
Cell: +92 300 8286850

NEWSLETTER

- 5000+ colored hard copies will be
distributed all over Pakistan to people
dealing in textile business.

- Exhibit your business in front of
thousands of genuine textile buyers
and sellers.

- Helps you to connect with more customers
and increase your business credibility.

Email: marketing@hellotextile.com
Web: www.hellotextile.com




